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Stop Buying Products From Companies That Use Sweatshops

(Proposition of Policy)

Introduction: How many of you have purchased products from any of these companies? (visual aid)

    * Nike

    * Phillips-Van Heusen

    * Disney

    * Guess?

    * The Gap

    * Banana Republic

    * Old Navy

    * Tommy Hilfiger

    * Reebok

    * Levi Straus

    * Liz Caliborne

    * Ralph Lauren

    * Mattel

    * Wal-Mart

    * Roohsing(Hong Kong clothing company)

    * Kohl's
(Credibility statement) I used to, until I found out how many of their products are made. (Pathos Show 30 sec. Global Exchange video of Sadisah, an Indonesian ex-Nike worker, who, with dignity and defiance, describes conditions for workers there and what she wants done about them.)

Children are sold like furniture, branded, beaten, blinded as punishment for wanting to go home, rendered speechless by the trauma of their enslavement. For pennies an hour, these children work in dank sheds, stitching soccer balls with the familiar Nike swoosh and t-shirts, skirts, shoes, dolls—so transnational companies can make their fortunes. Many U.S. companies have sweatshops in Indonesia, Korea, Taiwan, El Salvador, Pakistan, and many poor countries some of us have never even heard of.  (Preview) I hope to persuade you today that the use of sweatshops to produce clothing at a low cost is inhumane and handled poorly by most U.S. corporations. I want to persuade you to become active in changing the unfortunate circumstances surrounding sweatshops. (Proposition of policy) Once you hear my speech, I hope you will stop buying products from companies that use sweatshops. (Counterargument) Although many of you believe that sweatshops are an acceptable means of production and that people in these countries should be thankful for the job opportunities, I ask you today if these standards I am about to share with you won’t change your position on this issue.

(Monroe’s Motivated Sequence)

I. Sweatshops are used to produce clothing at the lowest cost possible to a company.

A. Companies such as Nike refuse to use many U.S. clothing production facilities because the cost is too high.

B. Nike and Gap are two companies that try to cover up their use of sweatshops by using up to four facilities in the U.S.

C. (Source) According to Bill Bigelow in his article “The human lives behind the labels: the global sweatshop, Nike, and the race to the bottom”, Phil Knight, the CEO of Nike, makes billions of dollars profit each year while the workers in the sweatshops used by Nike make only approximately 500 dollars each year. 

II.
Based on the class survey, many of you believe that sweatshops are an acceptable means of production and that people in these countries should be thankful for the job opportunities. I disagree. Noone should have to work in conditions where they are treated abusively, paid well under a living wage, forced to work up to 72 hours a week, and have no freedom to express themselves in the outside world. (Counterargument) 

A. Workers are abused frequently.

1. Old equipment often causes dismemberment and other injuries.

2. No breaks are allowed when workers aren’t meeting unreasonable quotas.

3. In some cases when workers aren’t working fast enough they are beaten and/or humiliated in front of the other workers (incident in a Nike factory in Vietnam where a Korean supervisor beat women, who make 20 cents an hour, on the neck and head with a shoe, and Nike’s response).

B. Workers are paid not even enough to live much less support a family.

1. (Source) According to CorpWatch,, Sri Lanka Overtime Law Hurts Sweatshop Workers, The average wage of a sweatshop worker per month is 25-35 U.S. dollars.

2. In most sweatshops, no overtime is paid when they work up to 12 hours per day.

C. No freedom is allowed to these workers to express their lives outside of these facilities. 

1. When interviewed concerning the operation of their workplace, employees are constantly observed by a guard.

2. If they are caught sharing information with outsiders they can be abused or fired (case in point).

III. Some of you said in your surveys that there is nothing you can do (counterargument). I disagree. Consumers can make a difference in the way these shops are conducted. (Counterargument) 

A. If you stop buying products made in sweatshops (show PowerPoint listing of companies again), we can demand that these shops are kept in better repair and the workers treated more fairly. 

B. Without consumers, who will support the company?

C. Start believing that you have the ability to make a difference.

Concluison: I hope that you are all confident now that you have the ability to change these circumstances and help other students become more aware of these troubling facts. I want to close by asking you to re-see the clothes you wear, the shoes on your feet, the baseballs, soccer balls, and basketballs you play with. Think beyond the products you use to the inhumanity taking place to make these products. Students in an LA high school where asked to re-think and re see, and these are some of their thoughts I would like to leave you with.

“An excited girl combs the hair of her Barbie, an over-worked hungry girl makes it possible.”

“A child receives a teddy bear. Made in China has no meaning.”

“A six year old in America starts his first day of school. A six year old in Pakistan starts his first day of work.”

“I sew together these shapes of leather. I stab my finger with my needle. I feel a small pain, but nothing much, because my fingers are so callused. Every day I sew these soccer balls together for five cents, but I’ve never once had a chance to play soccer with my friends.”

You can change this picture. Stop buying products from companies that support sweatshops.
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