                                                                                                                                                  


EWRT 2 Course Syllabus

Summer 2004 
Instructor:   Jeanette Richey               
Office: L34

Section 62:
 MTWR 5:30pm-7:40pm    

Office Hours:  T 2:00-3:00, 

                                                                                     & by appointment                                                                             

Phone:  408-864-8999, x3035 (use email if possible)


e-mail: jmricheys@sbcglobal.net, or richeyjeanette@fhda.edu
EWRT 2 Course Description 

This class will critically examine multiple facets of American popular culture.  By analyzing shopping, advertising, film, gender constructions, and American heroes, we will develop a critical understanding of how we construct ourselves.  We also will consider how advertisers construct reality for us, and how they appeal to contemporary consumers.  We will use the semiotic approach to all subjects, and write analytical and argumentative essays related to the topics discussed in the readings, films, and in class.  We will also practice researching academic papers, and will conduct outside research leading to analysis, comparison, self-reflection, and synthesis in a documented, original, research paper. 

Required Texts and Materials

Maasik & Solomon.  Signs of Life in the USA, 4th edition.

Hacker.  The Bedford Handbook, 6th edition.

Schlosser, Eric.  Fast Food Nation.  

A College-Level Dictionary

Two Blue books 

Assignments

· Essays
 You will write a total of 4 essays—one in-class essay and 3 out-of-class essays. One will be the research essay. Students must complete all essay assignments in order to pass the course. The out-of-class essays must be word-processed on plain white paper, double-spaced, and formatted according to MLA guidelines.  Failure to include rough drafts and/or peer/self-review materials or to attend a scheduled conference will result in a 10% penalty in the final grade for that essay.   
· Reading Responses 
You will write a response to many of the reading assignments, using questions from Signs that are located at the end of each selection, or on other assigned topics.  I will assign all topics in class. RR’s must be 1.5 pages, typed and double-spaced, and are due at the beginning of the class period on the day the reading is due.  
· Quizzes, tests, etc.

Expect regular reading quizzes to occur at the beginning of class and know that they cannot be made up. 
· Attendance and Late Work

Students who miss more than three classes cannot expect to pass the course.  Three tardy appearances = 1 absence. Out-of-class essays will suffer a full-grade penalty for each class meeting the paper is late, and if the in-class essays are missed without prior notice, they can get no grade higher than a B. I will accept no paper that is more than one week late.   
· In-class Behavior

Students must appropriately channel their energy while in class. This includes speaking politely to others, paying attention, not using cell phones or other electronic devices, arriving on time, and in general, showing concern for the material at hand and participating in class.  Students who violate this “golden rule” may be dropped from the class by the instructor after 3 documented occurrences.

· Plagiarism/Cheating

To use or pass off as one’s own the ideas or writing of another constitutes plagiarism.  A first offense will result in automatic failure of the assignment; a second offense will cause me to drop the student from the class.  I check student papers regularly for plagiarism and have a good feel for “bogus” work, so please don’t try your luck!  Instead, let me know if I can help you get started, if we need to talk to clear things up, or if you have any questions about proper documentation of sources.  Cheating will garner similar punishment.    

Grading Criteria
All essays will be graded according to the following criteria:

The “A” essay is organized, well developed, and demonstrates a clear understanding of the topic and fulfillment of the assignment.  Paragraphs are fully developed with interesting and vivid details, clear topic sentences, lively vocabulary and syntactic complexity, and are linked by seamless transitions.  This essay is virtually free of mechanical and punctuation errors. 

The “B” essay develops controlling ideas and supports them with vivid specific examples, but may lack the sentence variety and graceful transitional phrases characteristic of an “A” paper.  The “B” essay may contain grammatical or mechanical flaws; however, it demonstrates overall competence.

The “C” essay is logically organized, but usually general and bland, with paragraphs that lack controlling ideas and specific examples, and writing that lacks syntactic complexity.  This essay may contain a distracting number of grammatical and mechanical flaws.


	Description of Assignment
	Point Value


	Essays (2, 1 at 100, 1 at 150)
	250


	In-class Essay (Final)
	75


	Advertising Presentation
	60


	Grammar Homework
	60


	Reading Responses (4 at 15 points each)
	60


	Reading Quizzes (10 at 10 points each)
	100


	Research Project
	300


	Class Participation
	65


	Total Points Possible
	970



Schedule*

Week 1:

M 6/28:  Introduction, syllabus discussion

              Signs of Life, Introduction, 1-44

T 6/29:  Signs of Life, Introduction, 1-44

             Chapter 1: Cultural Productions, 47-55

             Assign Out-of-Class Essay #1

W 6/30: Shames, The More Factor, 56-62

              Norton, The Signs of Shopping, 63-70

              Bedford #9

R 7/1:    Kron, The Semiotics of Home Décor, 101-11

              Goewey, Careful…, 112-121.

Week II
 M 7/5: Writing Workshop 1: Bring 2 Typed Copies of Essay to Class

             Bedford #46, exercise: try 46B, sketching outline, on Barber

             Barber, Jihad vs McWorld, 126-31

T 7/6:   Signs Chapter  2: The Signs of Advertising, 141

             Marchand, Parabe of Democracy of Goods, 150-8

             Solomon, Masters of Desire, 160-70 

             In-class: RR, 159            

W 7/7: Twitchell, What we are to Advertisers, 205

            Lasn, Hype, 217

            Film: Merchants of Cool

R 7/8: Library Demo—meet in library

           Essay #1 Due
           Review: Bedford #49 & 50 (esp 50)

Week III

M 7/12: Assign Essay #2  

             Signs Chapter 4: The Culture of American Film, 299

             Ray, The Thematic Paradigm, 308

             Film: Gladiator

T 7/13:  Johnson, The Western, 326-32

             Bordo, Braveheart, Babe,… 333-42

             Work on Advertising Presentation in-class                

W 7/14: Writing Workshop 2: Bring 2 Copies of Essay to Class

               Bedford #16, exercise 16-1

               Assign Research Project

               Parenti, Class and Virtue

R 7/15: Presentations: (Advertising) groups of 3; 4 presentations

             Bedford #48, exercise 48-1

Week IV

M 7/19: Chapter 6: Gender Codes in American Culture
              Devor, 481

              Jennings, American Dreams, 489-94

T 7/20:  Presentations: (Advertising) groups of 3; 4 presentations

              Blum, Gender Blur, 495-501

              Photo: Babies in a Cart, 502

W 7/21:  Research Proposal Due 

              Film: Laramie Project 

              Bedford # 55, exercise TBA

R 7/22:  Mayer, New Sexual Stone Age, 512-4

              Wolf, Beauty Myth, 515-24

               Reading Response #4

Week V

 M 7/26:  Annotated Bibliography due

                Chapter 9: American Icons, 721-8

                Dyson, Be Like Mike?, 729-37

                Prager, Our Barbies, Ourselves, 766-8

 7/27:   Writing Workshop 3: Bring 2 Copies of Essay to Class

             Engle, What Makes Superman so…, 738-45

             Rivenberg, Snap! Crackle! Plot!, 780-3

             Advertisement:  Mr. Clean, 784

W 7/28:  No Class: Work on Research Essay/Read Schlosser
R 7/29:  No Class: Work on Research Essay/Read Schlosser 

Week VI

M 8/2:  Film: Seabiscuit

             Fast Food Nation

             Introduction-end of part I-The American Way

T 8/3:   Fast Food Nation

             Part II: Meat & Potatoes, to end of Cogs in the Great Machine

W 8/4:  Fast Food Nation

             Part II: Meat & Potatoes, to end, including epilogue

R 8/5:   Last day of class; In-class final Fast Food Nation
            Research Essay Due

*Assignments and assignment dates are subject to change. Amendments to reading assignments or due dates will be announced in class.    

Presentation Directions:

As part of your grade for this class, you will give one presentation on an advertisement.  The presentation will be done in groups of 2 or 3.  All presentations should be 5-10 minutes long, no more or less, and should be accompanied by a 1 page handout summarizing your presentation and reminding your reader of important aspects of your presentation.  Use credible web sources, the library, or other credible sources, to supplement your advertising presentation, and use thoughtful, engaging, interpretive reading.  You may use Power Point, overheads, the white/chalk board, videos, posters, or handouts to supplement your presentation.  You MUST clearly enunciate your words as you speak.  Dull, lifeless, unengaging presentations will receive low grades, so BE CREATIVE.


