Student Learning Outcomes  - Samples for Speech Courses

Rhetoric and Argumentation (College of San Mateo)

1. Identify substantial social and political issues.

2. Construct appropriate factual, value, and policy claims associated with those issues.

3. Research and evaluate evidence from a variety of sources bearing on relevant claims.

4. Discriminate between valid and fallacious argument types.

5. Build sound and effective arguments.

6. Obtain facility with a variety of debate and discussion formats.

7. Advocate positions effectively in both oral and written forms.

------------------------------------------

Public Speaking (Skyline) 

1.  Critically listen to a publicly delivered speech and analyze the credibility of the content and the effectiveness of delivery.

2.   Conduct in-depth research on a topic of social or scientific significance, then write a well- organized outline and present a coherent extemporaneous oral presentation with confidence.

3. Convincingly deliver an oral presentation aimed at a specific audience with  a well-developed line of reasoning, using effective  visual aids.

4. . Research, through a wide variety of sources, current topics of social or scientific significance, then write a detailed, well-organized outline on the topic and present a coherent, confident extemporaneous oral presentation.

Public Speaking (Cabrillo) 

1. Research, organize and deliver speeches for various speaking situations, using the basic canons of rhetoric.

2. Critically analyze messages and make reasonable decisions through weighing evidence and research.

3. Demonstrate increasing control over performance anxiety with positive self-monitoring.

Bakersfield:

1) apply critical thinking skills; 2) support ideas through personal expertise and cited research; 3) analyze characteristics, attitudes and values of different audiences; 4) Effectively use presentation aids to support a message; 5) manage communication apprehension.

Napa Valley College:

1. Develop and effectively present speeches for diverse audiences.

2. Demonstrate critical and empathic listening skills.

Public Speaking (College of San Mateo)

1. write coherent speech outlines that demonstrate their ability to use organizational 

formats with a clear specific purpose 

2. incorporate sound reasoning and evidence that support claims they make in the 

body of their speech outline/speeches 

3. deliver speeches to inform and to persuade successfully integrating visual aids 

effectively 

4. apply critical thinking skills when evaluating speeches 

5. adapt their presentations to the audience based on situational, demographic, and 

psychological audience analysis 

6. describe, evaluate, and apply selected theories of rhetoric and/or communication 

theory

Public Speaking (Miracosta)

At the end of this course a student will be able to:

1. describe how the communication process operates in a rhetorical context;

2. construct messages that are clearly, strategically, and effectively organized;

3. assemble information that will develop and support claims, ideas, and concepts;

4. assess critical elements in audience analysis;

5. apply principles of effective delivery for "planned oral discourse;"

6. evaluate an argument in terms of evidence and reasoning;

7. assess critical issues facing our society;

8. Students will critically evaluate speeches for content, organization, arguments, evidence, and overall delivery through the use of visually-recorded presentations.

Public Speaking (Central Oregon Community College)

1.          Students will plan, arrange, and distinguish speeches for different purposes, including speeches that entertain, inform and persuade. 

2.          Students will develop support, including researched authorities, for their speeches.

3.          Students will craft verbal and nonverbal messages to suit particular audiences and purposes. 

4.          Students will deliver timed speeches before audiences and respond to audience questions. 

5.          Students will evaluate their own and others' speaking, identifying aspects of preparation, arrangement, critical thinking, and delivery.

6.          Students will prepare and use visual aids.

7.          Students will be able to articulate the purpose and thesis of any oral presentation.

Interpersonal Communication (College of San Mateo)

1. explain the basic elements of the communication process in interpersonal settings 

2. recognize the self-concept development process, its multidimensional identity and 

its role in communication 

3. analyze physiological, social, and cultural factors that affect perception and 

misunderstandings 

4. analyze the nature of language and nonverbal messages as they apply to effective 

and ineffective encoding and decoding of messages 

5. apply learned skills and communication theories in teamwork activities 

6. evaluate relational theories in terms of students’ own experience

Interpersonal(Central Oregon Community College)

1.  Students will explain the transactional model of communication and describe how messages may be sent and received at both conscious and unconscious levels.

2.      Students will describe the behaviors and attitudes used by the competent communicator who adapts appropriately to contexts, other people, and the communicator's goals.

3.      Students will recognize the messages used to construct and maintain individual and group identity.

4.      Students will recognize that perceptions vary and demonstrate the ability to perform perception checks.

5.      Students will recognize emotional triggers, identify the differences between emotions and actions and practice the proper language to express emotions in a competent way.

6.      Students will demonstrate active listening through the use of paraphrasing, authentic questions, and reflecting.

7.      Students will identify and demonstrate communication behaviors which contribute to the creation of a positive psychological climate.

8.      Students will demonstrate how to respond non-defensively to criticism.

9.      Students will recognize that conflict is natural and demonstrate competent methods of conflict management.

10.  Students will explain the steps of win-win conflict resolution, including the clear message format for asking for behavioral change.
Interpersonal (Napa Valley College)

1. Recognize the significance of self, culture and gender in the construction of identity and interpersonal relationships.

2. Utilize an understanding of interpersonal dynamics and the communication process to communicate effectively verbally and nonverbally.

3.Use critical thinking skills to evaluate and create messages.

4.Demonstrate an understanding of relationship maintenance and conflict resolution.

Intercultural Communication (College of San Mateo)

1.  explain the relationship of culture and communication using a model of 

intercultural communication 

2. differentiate between the macrocultures and microcultures within the U.S. and 

discuss the influence they have upon one another 

3. distinguish between attitudes, beliefs, and values and critically analyze different 

value orientations 

4. discuss overt and covert cultural behaviors that manifest in the form of prejudice, 

discrimination, and ethnocentrism to increase self-awareness of factors that 

contribute to these social ills 

5. show knowledge and appreciation of different ways that cultural groups raise their 

families, educate, practice religion, practice politics, and run their economies 

6. demonstrate knowledge of how different cultures use verbal and nonverbal 

communication

Intercultural (Cabrillo) 

1. Evaluate and analyze global issues affecting intercultural relationships. 2. Discern media messages that influence attitudes and behaviors regarding global issues and groups--expose yourself to alternative news sources and forms of media, including works of fiction, nonfiction, art, food, etc.

Intercultural ( Central Oregon Community College)

1.Students will be able to define culture and to identify ways in which culture influences communication.

2.      Students will recognize and demonstrate the behaviors which represent open-mindedness.

3.      Students will participate in at least two intercultural simulations

4.      Students will identify and report on three symptoms of culture shock and two remedies for culture shock.

5.      Students will identify and report on at least two standard taxonomies of cultural difference.

6.      Students will be able to identify five features of their own culturally specific communication.

7.      Students will research differences in at least two distinct cultures.

8.      Students will recognize and analyze the relationships among culturally held values and cultural standards for behavior.

9.      Students will demonstrate their ability to adapt to the perceptions of individuals from different cultures.

Intercultural Comm SLO’s (Miracosta)

At the end of this course a students will be able to:

1. analyze the relationship between communication and culture;

2. integrate and differentiate between perception, stereotype, prejudice, and ethnocentrism;

3. critically assess the theories concerning relationships between language and thinking;

4. compare and contrast variations among cultural values, beliefs, and attitudes;

5. compare and contrast variations among cultural factors and rules.

6. understand, differentiate, and assess the variations in cultural values, beliefs, and attitudes;

7. identify and assess the variety of expressive choices and options within cultures;

8. understand, identify, and define similarities and differences between racial, ethnic, cultural, and microcultural groups.

Intercultural (Napa Valley College)

1. Understand the impact of history, geology, technology and socio-political institutions on the development of one’s own and others’ cultures.

2. Utilize an understanding of interpersonal dynamics, intercultural competence and the communication process to communicate effectively verbally and nonverbally in intercultural contexts.

3. Demonstrate effective workplace communication skills in both domestic and global business settings.

4. Identify cultural generalizations while avoiding stereotyping.

Argumentation (Las Positas College)

Upon completion of the course, the student should be able to:
A. appraise the usefulness and limitations of the argumentation process;

B. classify the different components of the argumentation process and recognize how the parts interact and react to one another;

C. recognize, create, define and analyze propositions;

D. discover, evaluate and incorporate evidence in argumentation;

E. identify some of the different forms of reasoning that are used in argumentation;

F. identify and refute fallacious reasoning, evidence, and language in argumentation;

G. demonstrate effective delivery skills in debate settings (language use, non-verbal presentation, vocal deliver);

H. write a policy proposition proposal.

Organizational (Bakersfield)

1) identify ways organizations communicate to different publics; 2) apply communication theory to differing conditions within organizations; 3) implement public speaking skills—message identification, speech structure, delivery techniques—to present organizational communication information to the class; 4) compare and contrast textbook scenarios with real-life situations in organizations of the students’ choosing.
Speech Program Outcomes (Central Oregon Community College)

   1. Students will demonstrate an understanding of the relationship between self-presentation and feedback in personal, social, or public settings.

   2. Students will interpret and use nonverbal messages to enhance the effectiveness of their messages.

   3. Students will analyze, orally and/or in writing, their own and other students’ communication behaviors.

   4. Students will exhibit technical skill in the construction of targeted messages.

   5. Students will demonstrate an understanding of the way situation variables, including personal history, ethical choices, and the socio-cultural environment impact the meaning of shared messages. 

   6. Students will apply a range of decoding strategies to comprehend, analyze, interpret, and evaluate a variety of verbal and nonverbal messages.

