THESIS:  While Trojan condom advertisers advise consumers to have safe sex, they also prompt them to have casual sex, which leads to the objectification of women.

THESIS

SUB-THESIS 



EVIDENCE & TYPE





Realism of the condom – easily





accessible, which suggests that



Trojan condom

safe sex is attainable 



advertisers advise

Trojan symbol is that of protection



consumers to have





safe sex

*  “Get it on” – put on a condom.





*  “Why wear anything else?” – wear Trojan condoms.











*  “Get it on” – means have sex 





(implying with anyone)





*  “Why wear anything else?” –





means get naked (have sex)



Trojan condom

The inclusion of the website 







advertisers prompt

address is unrealistic and is in 



consumers to have

fine print (the makers don’t care if



casual sex

people really get a free sample)





Can’t see the women’s faces in









either advertisement (both cases it





could be many different women)











The woman’s face is smiling





but she is cut off at the eyes (she





is reduced to just a body)



Trojan condom

The red hair and the white bra with



advertisers objectify

pearl earrings (Mary and Eve image



women

suggests women must be nurturer





and sex object (both “serve”…with





their bodies)





Women’s body/breasts are 





highlighted – female audience since





she carries the condom, then why





show this woman’s body?

